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The Rational and Emotional   
Brand Experience Company.

Because 
good brand experience 
is a great business.



Portfolio
A sneak peek into partial work in brand and communication



Approach

Know your playing field
before you play the game

Discover Define
Blueprint or refresh on
Existing brand.

Design
Brand extension to a complete and 
consistent identity system
That will future proof your
Business. 

We derive insights and positioning 
inputs based around the 4Cs that 
provide the broader context to your 
business ambitions : Culture: 
Customer: Competitor: Company

While this exercise is rooted hard in 
research, it is important to derive six 
anchor points that will ground your 
initiative to build a brand of your 
business.

These anchor points are Future 
goals, Purpose, Values, Target 
Audience, Positioning and 
Persona.

The system should originate as an 
abstract and should become 
concrete by resolving elements. 
These elements will be arranged as 
components, the components as 
assets and the assets as the 
system.

Research Strategy Systems
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Wah Chai
Wah Chai is a F&B brand launching in South India to provide tea and snacks at an affordable price 
point. Their outlets are between 150 to 250 seats and will serve hot beverages and light snacks. The 
key features are very affordable price points, clean and hygienic environment and completely 
inclusive for gender and economic strata. 

The brief was to create a brand persona and brand identity sand design system for the launch.

To define the brand and create the 
brand identity system to make it 
palatable to all sections of 
consumers.

Since the brand was getting 
launched in various states and was 
covering consumers across different 
economic strata, the brand and 
identity system should be designed 
to be inclusive and vernacular.

A detailed brand safari was exercised 
(10+ competitors) and conducted 
FGD with over 40+ consumers. A 
brand workshop with key 
stakeholders discovered the 6 pillars 
of the brand and we define the brand 
persona and brand position 
accordingly.

Context Problem Solution
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Four Seasons Hotel Bengaluru
Rising in the centre of the landmark Embassy ONE development in the heart of India’s high-tech 
capital, Four Seasons delivers a dynamic experience that reflects Bengaluru’s innovative 
entrepreneurial and cosmopolitan spirit. From the Hotel’s vibrant restaurants and lounges to its 
tranquil gardens, this is where the city comes to connect and be inspired.  

The brief was to conceive the launch campaign and also to extend the same to Social media 
communications.

Four Seasons launch was much 
anticipated for over 5 years. It was 
important to create awards of the 
brand both from Hospitality and F&B 
sectors. The much hyped launch 
should  resonate with both local and 
global travellers.

Bengaluru being more a business 
destination than leisure, it was 
important to connect the brand to 
the consumers, both local and 
global. Since it was a new brand, it 
was important to get followers 
engaged over Digital channels.

Context Problem Solution
The campaign was anchored on local 
connect and Four Seasons corporate 
values. The campaign was designed to 
present luxury as a choice and in a 
different manner. Local Connect was 
used in campaigns to garner followers 
and extremely high engagement.
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Chianti
Chianti is a Bangalore based Authentic Italian restaurant chain. They have 7 outlets in 3 cities. They 
have a variety of wines and knows for their wine collections. 

The project  brief was to give a new brand communication route, extending to social media and in-
restaurant posters / table top tent cards; to create a vibrant and contemporary tone.

Chianti has been in the market for 
5-6 years as an authentic Italian 
restaurant chain. Over years it has 
been positioned as fine dine 
restaurant and old style format. 
With changing demography, brand 
needed to be pushed as 
contemporary and vibrant.

Create a vibrant and contemporary 
style of presenting the brand and 
onboard new demography of 
customers to relate to the brand and 
became the patrons.

Context Problem Solution
The story was constructed in three 
buckets; The Brand ; The Product and 
The Promos. The Communication was 
designed to to showcase as campaigns 
covering the three buckets and created 
a visual style that is vibrant and 
contemporary style.
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Hilton
Hilton, Embassy Golf Links opened 7 years ago with a concept of luxury in the city. Located in the 
heart of the city, this property overlooks the golf course on one side and the tech park on the other. 
With 247 rooms of different categories and 4 restaurants, there is so much more than what meets 
the eye. 

The task at hand was to develop campaigns on the different offerings of the property through social 
media channels and other offline collaterals.

In keeping with the global name that 
Hilton holds, the idea was to 
position this property as more than 
just a business hotel but a more 
lucrative option for locals and 
visitors to choose Hilton EGL as 
their go to destination

Build awareness and position the 
property as more than just a 
business visitor’s destination but the 
perfect backdrop for a staycation or 
even a wedding.

Through social media campaigns 
promote the different assets of the 
property, from location to the 
multiple offerings at Hilton EGL.

Context Problem Solution
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DocVu.AI
DocVu.AI is a next-generation platform that accelerates the processing of large volumes of 
structured and unstructured data. Focussed primarily on the US mortgage industry, this Intelligent 
Document Processing solution leverages the power of AI/ML and strong domain expertise, to 
improve mortgage operations with ease, accuracy, and efficiency. 

This project brief is to build the brand image of DocVu.AI and establish the brand with audiences 
through digital channels.

To define and establish the brand 
with the right messaging and set a 
clearer visual language, to help gain 
leads through different channels.

Help create a roadmap for marketing 
initiatives with clear objectives of 
building brand awareness, outreach 
programs, and lead generation.

Context Problem Solution
Create brand awareness & build a 
community that drives sales. Curate 
engagement campaigns to drive a set 
of pre-defined goals and objectives. 
Drive traffic from across platforms to 
the website to share in-detail insight 
about the brand and offerings.



Documents processed by

Mortgage
Intelligence.

Deployable
in few weeks.
Easy on-boarding with seamless
integration into systems.
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Auntie Fung’s
With an aim to show Indians a holistic Pan-Asian experience barred from the fine-dining tag, Auntie 
Fung’s is exposing asian food as the real ‘comfort food’. The brand having established itself in 2 of 
the start-up cities in the country, its mission was to spread the word is going strong. 

The project brief was to give a new brand communication route, extending to social media, website, 
packaging, and other print collaterals.

Auntie Fung’s was born with the 
vision of bringing the rich flavours of 
Asian street food in a quick service 
format to the quaint streets of 
Bangalore. Taking Indians beyond 
Manchurian, Auntie Fung’s captures 
the essence of Pan-Asian cuisine 
with an optimised menu mix.

Increase awareness around the 
brand Auntie Fung’s by enhancing 
the existing narrative and brand 
identity through multiple channels.

Context Problem Solution
Recreate the brand identity and 
messaging to increase brand recall. 
Focussed campaigns and strategies to 
help boost sales.
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The Pump House
The Pump House is an F&B brand that launched the biggest brewery in JP Nagar. Over the course of 
history, Bengaluru has seen quite a few transitions. The city has seen the formation of the first 
domestic water pump in Hesarghatta, in 1896, to the introduction of many a beer pumps across 
microbreweries by the late 2000’s. With the decades flying by, India’s IT capital emerged as a pub-
city dotted with over 1000 bars. This brought an era of hole-in-the-wall pubs and organized beer-
drinking with friends – over classic-rock on the weekends.

The Pump House is a Brewpub that 
quenches the city’s thirst for Craft 
beer of an excellent kind. This place 
will get your spirits high, inhibitions 
low and cravings satisfied – all of this 
and more – one too many 
indulgences at a time.

A place where consumers are aware 
of the brand and walk-in to meet 
people, enjoy conversations over 
art, music and sports or collaborate 
over a business deal, while 
indulging in freshly brewed beer and 
delicately crafted and plated food.

Context Problem Solution
The approach was to project the key 
stakeholders, i.e. the chef and the 
brewmaster as thought leaders in the 
F&B industry. The key was to highlight 
the core of the business:

•  Ambience
•  Food
•  Brew









Crossover
source of remote careers

Brand Strategy

Z A M S TA R S



Crossover
Crossover’s mission is democratizing access to impactful, high-paying jobs. With Crossover’s 
scenario-based testing model, only top talents around the world are matched with opportunities to 
manage all types of initiatives, from software development to quality assurance to growing solution 
roadmaps. 

The objective is to establish Crossover as the platform for successful remote careers, working from 
anywhere at any time with fair wages.

Crossover’s marketing-driven 
approach to recruiting attracts a sea 
of applicants and narrows it to the 
qualified few that pass challenging 
assessments of their skills and 
ability to do real work. Crossover 
needs to be recognized as the go-to 

Lack of uniformity in the visual style 
of posts and campaigns. To 
establish better defined objectives 
for campaigns. To come up with a 
set of ideas which are a mixture of 
humor, information and promotion.

Create brand awareness & build a 
community that believes that the 
future of work is remote working. 
Curate engagement campaigns to 
drive a set of pre-defined goals and 
objectives. Drive traffic across 
platforms to the website to share in-
detail insight about the brand and 
offerings.

Context Problem Solution
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Quant
Complius by Quant Legaltech is an advanced platform that automates compliance management. 
Catering primarily to the Indian market, this comprehensive solution discovers and manages relevant 
compliances for businesses of any scale. Simplifying the compliance framework by improving 
accessibility and trackability, Complius brings about a culture of compliance within the organisation.  

The project objective was to enhance the brand image of Complius and imprint the brand among the 
top for audiences through digital channels.

To bloom and position the brand 
with strong messaging and set a 
relatable visual language, thereby 
gaining more leads across various 
channels.

Help spread the outcomes of the 
solution with a clearly weaved 
narrative of selling the joy of 
horseriding(not the saddle) for 
marketing initiatives with a clear 
intent of brand amplification, 
problem awareness, and lead 
generation.

Context Problem Solution
Creating a powerful overarching 
message for the audience to connect 
with the brand and spread it across for 
instant recognition. Split the 
engagement period with campaigns 
catering to the brand as a whole and 
the serving industries. Drive traffic with 
intent across platforms and customised 
landing pages about the solution's 
benefits and outcomes.
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Let’s connect.

z a m s t a r s . c o m
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http://zamstars.com

